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THE GLOBE AND MA!L/WORLDWIDE INDEPENDENT NETWORK SURVEY

Consumers’ outlook grim, poll finds

Almost half of those surveyed‘zn 17 countries worldWIde feel economic downturn will worsen in near future

BY RHEAL SEGUIN QUEBEC

Tixe prospects of a deep reces-
sion and little hope for a quick
recovery have left neariy half
of the consumers in the indus-
trialized world bonded by a
common sense of pessimism,
according to the first-ever
worldwide polf on the cuzrent
financial crisis,

If misery loves company; Ca-
nadians can take solace in the
fact that they share their grim
outlook with constuners )
around the globe, as well as &
general mistrust toward gov-

eriuments fo manage the finan- -

cial situation and toward
banks and the stock market to
bring back stability. :
According to The Globe and -
Mail/Worldwide Independent
Networlc of Marlket. Research
survey of 14,555 people con-
ducted in 17 countries late last
fall, negative consumer per-
ceptions threaten to fuel the

recession as consuners put off
buying such big-ticket items as

houses,

The Worldwide Independent .

Network of Market Research is
an International group of ma-
jor independent polisters who
have created the WIN Crisis In-
dex to monitor citizens' per-
ceptions of the financial crisis
in their country, WIN prasi-
dent Jean-Mark Léger, who
heads Montreal-based Léger-
Marleting, said indicators
show that in the late fall the
global economy was at the first

stage of a crisis that could dee- .

pen depending on constuner
behaviour,

“What we have done is
plunge the thermometer into
the mouth of the world popu-
lation to measure the tempera-
ture,” Mr, Léger said. “Now we
have to monitor whether the .
patient will get worse i the
coming months or whethex he
will soon gef out of this crisis”

Close to haif of the respon-
dents - 49 per cent - betieved
the economic situation would
worsen in the next three
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the Window above a vacant branch.of the Bank of England yesterday in Bristol. The:

poll found that 78 per cant of Bnions are pessnmlshc about the ECONOMY. MATT CARDY/GETTY MAGES .

Citizens of the world speak
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“months, accordmg to the poll, -

In Canada, 61 per cent felt the

" situation would get-worse,.

compared with 78 per centin.
the United Kingdoim, 70 per
centin Japan, 68 per centin
Germany and 66 per cent i ;
France. Qver ali, only 8 per-

cent of citizens of the G§ coun-

|

uation would improve in the
short term.

" Despite the market meli-
down stemming from the §i-
nancial crisis-in the United
States, Americans appeared |
less pessimistic than other G§
industrialized countries, with
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Jaly fknow/no answer

46 per cent sayi.ug the Sltu-
atton-would get worse, Ameri-

.| cans also expressed a higher

- Jevel.of trust toward their gov-
" [ermment to manage the crisis -
I largely, the pollsters conclud-
-ed; becduse of thie arzival of a

-1 new administration under
‘president-elect Barrack Oba-

ma, who takes office next

. week. Onascale of 1to 16 mea-

suring theilevel.of trust in their

governmesit;,:Americans give - .

their. politica leaders a mark of
6.3, compared with 4.8 in Can-

" ada, the poll'showed.
%1 The economic downturn had -
‘Lyetto afcht-consmner percep-
1- | tionsinemerging countries
-4 such asBrazll, India and Ching, -
wherethe majority said the sit- .
uation wéuld either rémain the
r| same or get better i the com-
4ng months, Respondents in
: | Russia were less optimistic.. .-
‘tne beheved fhe ﬁnanc;al it

“What we are seeing is.a yel-
low warning light throughout
the workd. It will turn red if
most consumers not only stop
buying houses and other hig-
ticleet items sucl as.cars and

-major household products but .

also essential goods and serv-
ices,” My, Léger szu'd nofing

that 43 per cent of all those
polied betieved thiswasnot a
good time 10 buy a house.
“Some cowntries stll remain
positive, but the globat general
perception is increasingly ieg-
ative,"

But there are contradictions
in consumer perceptions..
When asked whether they ex-
pect their family income fo in-
crease, rermain the same or
decrease over the next 12
months, only 24 per cent of re-
spondents believed their in-

-come would decrease, despite
-the financial crisis. g

““What this says is that most
people believe the crisis will af-
fect the other guy. They have
not yet directly felt its impact,”

' Mr. Légersaid, For instance,
-despite rising unemployment

and concerns about the econo-

- my, 53 per cent of Canadlans

said they believe their income
would remain the same, and
another 26 per cent said it
would increase.

Canadiang also have more
{frust in the solidity and stabili-

| ty of their banking system-than |

do other citizens, but are be-

' coming increasingly skaptical,

according to Mr. Léger. Ona-

scale of 110 10, they give banks |

a leve] of trust of 6.3, compared.
withs.4in the U.S. and only

4.0 In-Germany. “Canadians

and other citizens usually have .
a level of trust in their banies
that is much higher, closer to
the g.0 mark,” Mr, Léger said,
“Nonetheless, Canadians be-

lieve the banling system is

protecting them from the fi-
haneialerisis”
- Canadians’are among: those

. who have the least confidence
- |in the stock marlet - 3.5 on a
-1-t0-10 scale, compared with

Brazil at 5.7 and the U.S. at 4.3.
Léger Marleting conducted
the Canadian portion of the in-
ternational poil, interviewing .

1,512 people between Nov. 19
and Nov. 23, 2008, In other
countries, the survey was con-
ducted at-various intervals be-
tween Nov. 6 and Dec, 26.




